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Swarm intelligence is the collective behavior of decentralized, self-
organized systems, natural or artificial. Ants are species that are very well 
known for their specific behavior in groups. The question is, how similar is 
ant swarm intelligence to humans, and particularly tourists?

Swarm Intelligence Impact the 
Tourism Market & Destination 
Marketing Helps   
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“Tourists are like ants, they always go 
where other ants already went,” Christian 
Laesser from the University of St. Gallen said. 
In the past, perhaps, this was not exactly 
the case. But throughout time, borders 
between people have been disappearing and 
communication has become simpler than 
ever. Now, the age of social media is exposing 
the similarity of the human race with ants, in a 
somewhat metaphorical sense, obviously.

Focus on Millennials
For years, the industry has been focused on 
the older generation. It has its logic. Individuals 
with established careers or upcoming 
retirements guarantee higher spending and 
overall generate a higher income. In the age of 
social media, however, millennials are “stealing 
the show” and attention is increasingly being 
paid to them.

“A decrease in societal pressure to start 
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families and a job market full of companies with enticing vacation 
packages have contributed to an increased ability for young adults to 
travel without sacrificing personal and professional progression,” said 
Mike Flannery, President of Acme House Co.

Major companies have taken advantage of this. Airbnb, Aloft, 
Hilton, Turkish Airlines are just some of the big names who are 
orientating their marketing strategies to attract young people. In many 
of these cases, companies use social media, because it is a source of 
great attraction for the so called millennials.

Use of Celebrities as a Magnet
Many destinations are using celebrities to promote themselves both on 
the domestic tourism market as well as internationally. The truth is that 
it is an expensive matter, but the effect on visitors is amazingly big. It is 
a great way how to spread the word about your destination’s brand to 
much wider audiences.

Many travelers have favorite movies, TV shows or singers and 
destinations want to give them a face to remember, too. As mentioned, 
these tourism ambassadors are paid to promote destinations. The aim 
is to personify cities or countries and convince people to book trips 
there. However, it is all not so simple and for the results to arrive, the 
promotion must be done properly.

A celebrity’s endorsement and promotional efforts are valuable if 
the person remains trustworthy and out of trouble. These ambassadors 
ideally have universal appeal – at least across the key tourism markets 
for a destination. They are also often the face of marketing campaigns. 
Ambassadorships can be short or long-term but usually last a few years 
at most, so that the destination does not seem stale.

Pitbull a “Failure” but Others Successful
One of these promotional “failures” was Pitbull’s ambassadorship in the 
State of Florida from 2015 to 2016. The inverted commas were used 

because in fact, Pitbull’s campaign was a success, but its aftermath was 
a huge blow. The singer used Visit Florida’s hashtags and made music 
videos as a part of the marketing campaign. The impact was huge, but 
eventually Pitbull was pressured into disclosing details of his contract 
with Visit Florida. This ambassadorship also led to many resignations at 
the company. Moreover, the Florida House of Representatives voted to 
significantly cut funding to Visit Florida after this fiasco.

But many ambassadorships have also been an overall success. 
For example, Taylor Swift in New York, James Cameron in New Zealand, 
Rihanna on Barbados or Jackie Chan in Indonesia. Some countries such 
as Japan also used cartoon characters or creatures such as Hello Kitty 
and Godzilla to promote tourism to the young generation.

All in all, it is clear that marketing and promotional campaigns of 
tourism have changed a lot in the past years. Social media are now a 
strong weapon, which appeals greatly to the millennials, but means very 
little to most adults 30+. In the following years, we might witness social 
media being the sole marketing and promotional weapon, considering 
how rapidly everything develops in today’s society.

Destination Marketing: Google Maps To Offer Promoted 
Pins  
The giant search engine, Google, will roll out a new advertising program, 
which will help to offer more local adverts to consumers using the 
popular GPS-based Google Maps app. Under the new program, various 
adverts of relevant companies that are nearby a user will be provided at 
the bottom of the app's navigation interface on the user's smartphone. 
Destination marketing businesses are likely to welcome the new 
feature. 

The new advertisement program is expected to bring consumers 
with ads which will include businesses such as hotels, restaurants, cafes, 
tour companies etc. The tool is designed to provide local businesses 
with more exposure to potential customers by providing localized 
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adverts to the consumers based on the location. However, it is also 
expected to have a huge positive impact on travel and tourism-related 
businesses, and destination marketing sector, given the fact that a huge 
portion of location queries using Google Maps are related to travel and 
tourism.

In addition to providing localized search based on the location of 
the user's smartphone, Google also intends to personalize the adverts 
based on the user's preferences and interests, which will have been 
acquired from past search requests using the service, as well as online 
behavior of the user. This will be of a great benefit to travel related 
brands, as the personalized advertising will help to target potential 
customers who have a higher chance of paying for the service being 
offered.

Google has already started testing the advertising program on 
some of the Google Maps users. People wishing to advertise their 
businesses will be able to highlight their locations on Google Maps, 
which will then be shown to the users through what is being referred 
to as "promoted pins". The pins will highlight the exact location of 
the business, and will also include other details such as company 
logos to help in easier identification of the brand. As such it is likely 
that destination marketing companies will make use of the tool 
extensively.

In addition to the localized ads using Google Maps, the search 
engine will also extend the reach of the Google Display Network 
Remarketing campaigns. This will offer businesses advertising on Google 
with a broader reach to a more valuable target market, which will help to 
increase the chances of lead conversion, thus increasing the revenues.

Top 4 Tourism Marketing Trends 
In the digitalized world tourist boards, businesses, venues cannot afford 

to ignore the social networks as well as other marketing tools. Social 
media are part of the most important tourism marketing trends of this 
year, according to Nick Hall, CEO in Digital Tourism Think Thank.

Inspire customers is the first trend. Nick Hall commented: "We 
need to be ready to engage people in real time, because the new 
generation of travelers is looking for experiences."

The second trend and tip is to put the tourist in the center 
of attention, focusing on the user's experience. In order to do that 
(and here comes the third trend) we need to ensure them to always 
stay connected. Today, traveling means sharing what people are 
experiencing in real time. Last tourism marketing trend, in the words 
of the manger: "Take advantage of data; in order to develop long terms 
strategies, social networks are a mine of information."

Social networks, one of the most covered topics in recent years, 
is an important topic discussed by travel technology experts. Facebook 
has a special place, being currently the most popular social platform of 
commercial promotion.

Mark Zuckerberg's social website is giving more and more 
space to local businesses and proximity marketing, implementing 
tools which can stimulate positive word of mouth and, consequently, 
generate more sales. Outcomes are both measurable and concrete.

From iBeacon, tools which can be downloaded and installed for 
free, whose function is to track users passing near a shop and send 
them direct messages, to the possibility of selecting custom messages 
via smartphone – the possibilities are endless.

"Imagine you can have the numbers of all users who clicked a page 
like 'offers for families' on your website,” explained Veronica Gentili, 
expert and teacher of Social Media Community Management. “And be 
able to send them a real time custom proposal… it is a powerful tourism 
marketing tool."
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Travel Industry Benefits From Targeted Marketing
With the rise of real-time bidding (RTB), advertisers in the travel 
industry can now, more than ever, bid for the specific point at which 
their communication is viewed on websites.

 As audiences migrate from print media to digital, and television 
audiences increasingly entertain 'multi-screen' viewing from home, the 
value of digital advertising is growing exponentially; the difficulty resides 
in successfully focusing the advertisements to potential customers to 
attain the best possible return on investment.

So how does it work? Just as with Google AdWords, real-time 
bidding exchanges are essentially online auctions which mean that 
advertisers bid per impression, for a particular time/audience/website 
for when and where their advert will appear. When a user opens a web 
page, an advertising opportunity is presented and an RTB exchange 
enables the impression to be available for bidding.

The real-time bidding exchange auctions the inventory, and the 
auction winner's ad is delivered instantaneously. 

Let's say you wanted to target young backpackers looking to travel 
around Europe, real-time bidding means that your ad can be served 
only to the specific customer you are after and no-one else. 

When the customer enters in their relevant search terms, such as 
'gap year', 'hostels', 'campsites' or 'interrail', or goes to a particular part 
of your website, then it is only at this point that the ad will be served. 

Voices within the digital marketing space are speaking about 
how consumers are being increasingly savvy in searching online for 
the best deals. Rich media and interactive banners can be great for 
brand awareness but can often be very expensive, meaning advertisers 

are very conscious of the perennial question: what is the return on 
investment? 

RTB means that travel advertisers can target their customers 
only at the cost they're willing to pay, rather than buying wholesale 
impressions. Real-time bidding also allows for fine-tuning: advertisers 
can change how they target their campaign over time and respond to 
consumer demand. 

A real time bidding agency can offer a great way to best enable 
companies in the tourism sector to target their advertising and even 
stories to those consumers that best represent the customer profile 
that they are focusing on. 

Compared with this highly-selective direct response advertising 
process, 'normal' advertising, in which the same ad is seen by the whole 
audience, whatever the customer's location, age, income bracket and 
level of education may be, can be seen to be more of a 'spray and pray' 
type approach. 

Vitally, with the ad served only to those valuable customers that 
will be most likely to respond to the products and offers available at the 
point of search, RTB facilitates direct-response marketing; customers 
can follow the relevant ad to the online point of purchase. 

RTB also means that advertising for product launches of direct 
relevance to a particular customer are seen by them when the product 
comes out and the consumer is online and ready to make a purchase. 
With the obvious benefits to real-time bidding over traditional 
advertising routes, the success of RTB for travel industry companies is 
set to run and run.

(Source: tourism-review)
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Villa Can Improve Your Next Holiday

We're all aware of the basic villa holiday concept, yet few truly realise the benefits. A lot of this is 
down to inexperience and naivety: if you've never been, how would you know?

How About Your Next Holiday？
Yet taking a villa holiday is about much more 
than a simple change of accommodation, as 
the extra space and privacy offers a plethora 
of possibilities. Whether its privacy, home 
comforts or still staying connected, such an 
experience becomes more tempting when you 
look at the bigger picture.

Privacy
First of all, a villa is your space. You have a 
room to yourself and a living area to yourself. 

This means you don't wait in line for food at 
a hotel or have to deal with receptionists just 
to get in and out. A villa puts you in control, 
allowing you the full privacy to do as much – 
or as little – as you like.

It's also much better for groups, offering 
a combination of shared and singular privacy. 
You all have your own rooms but a communal 
living space offers group socialising and a large 
space to relax at the end of a busy day.

This likewise helps families. Squeezing a 
family into a hotel room is always stressful, due 

to the all the space that suddenly disappears, 
and there was never that much to begin with.

Villas have floor space akin to your house 
so expect to be much more comfortable once 
you can actually walk around and stretch. 
Of course, depending on where you are, the 
weather doesn't hurt either!

Home Comforts
Part of this is also the benefit of bringing home 
comforts to your holiday. Comparing a villa to 
hotels again, you're not forced to eat when the 
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hotel serves food. If you buy food for the villa, 
it's another aspect put back in your control 
and another area where you can keep costs to 
a minimum.

In other words, it allows for the comfortable 
elements of being at home. You're on holiday 
after all, so making yourself at home is the 
least you should be able to do to. Villas also 
offer extra security and safety for those with 
children.

You don’t have to worry about them 
wandering off on a large holiday complex as 
everything is located within the one place. You 
may even have your own private swimming 
pool where they can splash around to their 
heart’s content while you keep an eye on 
things to ensure their safety.

Some villas may even have a games room 
found inside and that means your kids can go 
off to play without ever leaving your sight.

Still Connected
Finally, don't think that villas are too remote. 
These buildings can be found close to town 
centres and popular destinations as well as 
further afield so you can choose the option 
which is best for you.

Renting Luxury Villas: Tips And Tricks 
For A Carefree Vacation
Your vacation should be an experience that 
you will always remember. There should be 
two main goals to any vacation. The first goal 
is to relax and unwind. You work hard and 
you deserve to re-charge your batteries. The 
second goal is to create memories that will 
last a lifetime. It’s the chance to do things 
you don’t do during your regular life. Renting 
luxury villas for your vacation will guarantee 
that you will achieve those goals. 

How do high end properties help you 
have the best vacation ever? They offer a level 
of privacy that you don’t get anywhere else. 
Imagine staying at a place that you and any of 
your family and friends have all to yourselves. 
No noisy neighbors in the room next door. No 
strangers being disruptive at the pool.

Also, in general, staying at a villa is more 
relaxing and serene than staying at a hotel. 
Price is another good reason. Renting a 
stunning house for a group of people is often 
less expensive than securing rooms at a luxury 
hotel. Amenities and service are superior as 
well. Location is another advantage. Luxury 
villas are set in stunning locations that make 

for some great selfies. The iron-clad security 
of luxury villas is another feature that gives 
you peace of mind. It all amounts to luxury 
living that will ensure you have the ultimate 
vacation.  

So, now that you have decided for 
renting a luxury villa for your vacation, what 
is next? How should you go about renting an 
awesome and luxury house? To begin with, 
you will want to carefully select your vacation. 
There are impressive luxury villas located 
around the world in places that people dream 
of going on vacation. Do some research and 
choose a destination that offers the setting, 
attractions, culture and entertainment options 
that you want to visit. When you know where 
you want to go you can begin to research 
where to stay. Use a variety of sources and 
work with rental agents. That will help you find 
the ideal luxury villa. 

A word of caution. There are things that 
you should be careful about during the rental 
process. Start with carefully budgeting for 
your trip and always read the fine print in any 
contracts and rental agreements. Know the 
rental price for similar luxury villas and make 
sure you are getting a fair price. Know the 
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reputation of owners and rental agents that 
you deal with. Get a written inventory and a 
list of amenities in advance. Ask about basics 
like a stocked pantry, cleaning supplies, sheets 
and towels and the like so that you know what 
will be there for you when you arrive. There 
are many bogus websites and unscrupulous 
agents out there offering phantom villas. Do 
your homework so you aren’t the victim of a 
vacation scam when you rent a luxury house. 

Reliable Luxury for Your Best Vacation 
Ever
Are you ready for a vacation that you will never 
forget? Villanovo helps you with organizing 
the ideal regret-free luxury villa vacation. The 
company’s mission is to pair every traveler 
with the perfect accommodation in the 
perfect location. They go above and beyond 
other websites and agents in paying attention 
to your needs and the service they deliver. 
Villanovo provides a complete, experienced 
concierge service and its team pride in 
delivering personal service to each customer.  

Where do you want to go? Whatever 
the answer is to that question we can help. 
Villanovo not only has a large portfolio 
of luxury properties, unmatched by their 

competitors, but also guarantees that all the 
villas are carefully inspected. The rental prices 
are reasonable and the services and amenities 
of each are top shelf. Carefully screening all 
properties on offer and close communication 
with owners secures peace of mind for renters. 
Only the most unique and stylish villas are 
included in the portfolio. Villanovo is exclusive 
in order to provide all its customers with the 
best accommodations for an unforgettable 
experience.  

Unforgettable Destinations Recommended 
by Villanovo
For an unforgettable getaway you need the 
right destination. Here are three places which 
will provide you with the experience of a 
lifetime and leave you with indelible memories 
of luxury: 

Mauritius
If you dream about a vacation in heaven, 
the island of Mauritius is the place for you.  
Located 1,200 miles off the Southeast coast 
of Africa in the Indian ocean, this island is 
a paradise of lush, green mountains and 
gorgeous beaches. If you are a swimmer and 
love scuba diving, the beach has fine, yellow 

sand and the water is warm and full of exotic 
fish like clown fish and rainbow-colored 
parrotfish. If you are a golfer, the golfing is 
award winning (Mauritius won World’s Best 
Golfing Destination for two years in a row 
at the International Tourism Show) with 
championship courses. The jungle theme, 
with exotic landscapes and animals (such 
as parakeets and monkeys), is ideal for the 
adventurous traveler. Stay at one of their 
luxury villas and you will have unforgettable 
holiday.   

Ibiza
Sundrenched and utterly charming, the island 
of Ibiza is the perfect spot for a memorable 
vacation. Located in the Mediterranean Sea, 
just 93 miles from Spain, it is a tourist dream. 
It boasts craggy cliffs, sandstone formations 
and soft-sand beaches. There is no shortage of 
restaurants and clubs to try out. Punta Galera 
is one of the most amazing sights you will 
ever see. It is as series of flat, flame-colored 
sandstone formations that descend from 
the cliffs out to the sea. At sunset, the rocks 
glow. Boating and yachting on the gorgeous 
Mediterranean is a big pastime. With an 
abundance of outdoor activities, unusual 
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architecture, historic churches, and bustling 
nightlife, Ibiza should be on everyone’s list to 
visit. There are a variety of luxury villas in Ibiza 
available to rent. 

Marrakech
Exotic and sunny, Marrakech is an historic 
city in the heart of Morocco. It is noted for its 
huge market. You can be sure that you will find 
unique items for sale there. The Medina, or 
historic part of town, is full of people to watch, 
scenery to look at and food to eat. There are 
the rugged Atlas Mountains to explore that are 
right near the sunlight sea. Swimming, hiking 
and outdoor activities can all be combined 
with historic architecture and breathtaking 
gardens. You can be sure that you will leave 
Marrakech with memories that will last a 
lifetime, especially if you stay in a perfectly 
appointed luxury villa.

Tuscany: Must-See Treasures With 
Luxury Tuscany Villas Accommodation
Remarkable Florence, historic Siena, lush 
vineyards of Chianti – Tuscany has it all. 
Discover the top destinations in central Italy.

Tuscany attracts thousands of visitors 
every year – not only with its art galleries, 
monuments and churches, delicious cuisine 
and wines, but also with accommodation in 
luxury Tuscany villas.

Vineyards of Chianti
The Chianti area is one of the most beautiful 
places in the whole region, as well as the most 
well-known and appreciated by visitors from 
around the world.

The borders of the Chianti region are not 
clearly defined but in general it extends over 
the provinces of Florence and Siena, covering 
all of the area between the two cities and 
extending to the east toward the Valdarno and 
to the west to the Val d'Elsa. The Chianti wine 
area extends further beyond the two cities, 
all around Florence and even toward Arezzo, 
Pistoia and Montepulciano.

You'll often find references to the 
"Florentine Chianti" and the "Sienese Chianti" 
to define the areas closest to one or the other 
city, but these often refer to a wine's origin 
within the Chianti region.

Chianti offers a unique landscape, with 
green, gentle hills covered with wide fields of 
vineyards and olive groves, small stone villages, 
characteristic parishes and countryside homes 
in stone.

Florence – The Cradle of the Renaissance
Florence's museums, palaces, and churches 
house some of the greatest artistic treasures 

in the world. The most popular and important 
sites in Florence include the Cathedral, the 
Baptistery, the Uffizi, the Bargello, and the 
Accademia. The churches of Santa Maria 
Novella and Santa Croce are veritable art 
galleries, and the library of San Lorenzo is 
a magnificent exhibition of Michelangelo's 
architectural genius.

Wander some of the oldest streets in the 
city until you reach the Arno River, cross the 
Ponte Vecchio, and experience the "newest" 
area of Florence, the Oltrarno. Be sure to 
set aside time to see the vast and varied art 
collection housed in the Pitti Palace. When 
you grow weary of museums and monuments, 
head outdoors. Spend a day at the Boboli 
Gardens or climb the hill to the church of San 
Miniato al Monte to experience an enchanting 
view of Florence. As in other parts of Italy, 
Florence offers very good infrastructure four 
tourist including comfortable hotels and luxury 
Tuscany villas as well as a range of restaurants 
offering traditional meals.

Siena: Medieval Tuscany
Siena is probably Italy's loveliest medieval 
city, and a trip worth making even if you are 
in Florence and Tuscany for just a few days. 
Siena's heart is its central piazza known as Il 
Campo and world renowned for its famous 
Palio, a festival and horse race that takes place 
on the piazza itself two times each summer 
(Movie audiences worldwide can see Siena 
and the Palio in the last James Bond movie, 
Quantum of Solace).

Siena is said to have been founded 
by Senius, son of Remus, one of the two 
legendary founders of Rome thus Siena's 

emblem is the she-wolf who nursed Remus 
and Romulus – you'll find many statues 
throughout the city. The city sits over three 
hills with its heart the huge piazza known 
as Il Campo, where the Roman forum used 
to be. Rebuilt during the rule of the Council 
of Nine, a quasi-democratic group from 
1287 to 1355, the nine sections of the fan-
like brick pavement represent the council 
and symbolizes the Madonna's cloak which 
sheltered Siena.

The Campo is dominated by the red 
Palazzo Pubblico and its tower, Torre del 
Mangia. Along with the Duomo, the Palazzo 
Pubblico was also built during the same period 
of rule by the Council of Nine. The civic palace, 
built between 1297 and 1310, still houses 
the city's municipal offices much like Palazzo 
Vecchio in Florence. Its internal courtyard has 
entrances to the Torre del Mangia and to the 
Civic Museum.

If you feel energetic, a climb up the over 
500 steps will reward you with a wonderful 
view of Siena and its surroundings. The 
Museum, on the other hand, offers some of 
the greatest of Sienese paintings. The Sala 
del Concistoro houses one of Domenico 
Beccafumi's best works, ceiling frescoes of 
allegories on the virtues of Siena's medieval 
government. But it is the Sala del Mappamondo 
and the Sale della Pace that hold the palace's 
highlights: Simone Martini's huge Maestà and 
Equestrian Portrait of Guidoriccio da Fogliano 
and Ambrogio Lorenzetti's Allegories of Good 
and Bad Government, once considered the 
most important cycle of secular paintings of 
the Middle Ages.

(Source: tourism-review) 
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Hotels Train Workers in the Personal Touch

Some companies have been running a training program for some of its managers and other staff members to 
improve theirhospitality skills, connect with local business leaders and learn more about local tourist offerings.

“Technology cannot hug a repeat guest,” 
said George Aquino, the vice president 
and managing director of AHC+Hospitality, 
formerly the Amway Hotel Corporation, based 
in Grand Rapids, Mich.

That is the reason his company, which 
manages several hotels, has been running a 
training program for some of its managers 
and other staff members to improve their 
hospitality skills, connect with local business 
leaders and learn more about local tourist 
offerings.

Similar programs are sprouting in other 
cities, involving not just hotels but also restaurants 
and even cities themselves, which see the 
personal touch as giving them a competitive 
edge. For business travelers, in particular, talking 
to someone knowledgeable about a city can lead 
to a good restaurant. And it can also help expand 
business leads.

As Mr. Aquino put it, “We have to be 
ambassadors for the city,” adding that the 

small size of Grand Rapids means “we’re one 
degree away from the person that you need to 
meet.”

Andrew Hampe of Chicago, who previously 
worked for Amarr, a manufacturer of industrial 
overhead doors, spoke of one particularly 
social bartender at the JW Marriott Grand 
Rapids, who knew local business leaders.

The bartender had told him that members 
of the Lacks family who own Lacks Enterprises 
— which made automotive and other 
industrial products, including garage doors 
— would be dining at the hotel that evening 
and made an introduction. “The atmosphere 
created by the staff translated into an instant 
rapport between us,” Mr. Hampe said. As a 
result, he said, he made “a complete career 
change, where I am now acting as a business 
consultant for Lacks Enterprise.”

Philadelphia saw similar value in training 
programs as its convention center expanded in 
2011. Julie Coker Graham, the president and 

chief executive of the Philadelphia Convention 
and Visitors Bureau, said the city wanted 
meeting planners to know “we were working 
very closely with our hospitality community 
to ensure that customer service was top of 
mind.”

Called PHL Welcomes U, the online video 
training program, which consists of hospitality 
topics and itinerary recommendations, is also 
open to ordinary Philadelphians. Ms. Coker 
Graham said this allowed “all Philadelphians 
to feel empowered and to use these tools 
to create a more meaningful and positive 
experience.” She said the program “really 
created ambassadors throughout our city and 
in different industry segments.”

The program is run by Temple University’s 
School of Sport, Tourism and Hospitality 
Management. In an email, Elizabeth H. Barber, 
an associate professor and executive director 
of business development and partnerships, 
said about 260 people had recently enrolled 
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in the program, which also offers certificates. 
“People interested are from the hospitality 
industry, restaurants, recreation centers, 
parking services, and a variety of other 
industries,” she wrote.

Philadelphia’s training was developed 
by Treat ’em Right in St. Louis, founded by Phil 
Bruno in 2000. Mr. Bruno, who had previously 
worked for Anheuser-Busch’s amusement 
parks, said he had found that better training 
led to higher employee satisfaction and higher 
visitor ratings. “Improve the experience for 
guests and exceed their expectations,” he said, 
“and they’ll be back and they’ll bring others 
with them.”

Mr. Bruno said that the state of Pennsylvania, 
which owns of the city’s convention center, called 
the Pennsylvania Convention Center, had initially 
hired him in 2010 to develop training to make 
staff members more hospitable and informed. 
He trained about 1,000 workers over a two-year 
period.

The convention bureau then asked 
him to develop a video training program for 
workers across various hospitality industries. 
One issue, he said, was that workers did not 
understand that they are part of a tourism 
landscape. “That’s a revelation to people, that 
they are part of a hospitality community in 
their own cities,” he said.

Some cities hire Treat ’em Right, Mr. 
Bruno said, because of what he called “self-
esteem issues,” helping workers believe their 
city is worth visiting.

Generational differences also create a 
need, Mr. Bruno said. “Millennials just want 
information,” he said. “They don’t want to go 
through the trouble of going to people and 
their filters to get it,” preferring kiosks over 
clerks, while veteran business travelers still 
want personal encounters.

“The flip side of this is the millennial 
working in a guest-facing position” who may 
not be well versed in personal communication, 
Mr. Bruno said, “because they have been 
engaging through other means, through the 
phone, or through their tablet.”

But what remains important, he said, 
are “feelings, since we have recognized we 
are in the experience economy. Service and 
hospitality are two different things. Service is 
the things that you do for people. Hospitality 
is how you make them feel while you’re doing 
those things.”

Some cities and regions have developed 
their own programs aimed at increasing the 
number of conventions and ensuring that 
visitors have a positive experience. Among 
them is the Destination Champions program 
developed by the marketing organization 

Discover the Palm Beaches to increase 
convention activity in Palm Beach County, 
Fla. The program encourages local business 
leaders to promote the county as a convention 
destination whenever they are traveling on 
business.

Other places developed programs for 
specific time periods, then continued them. 
Detroit created “The World Is Coming to 
Detroit” when the city was the host of Super 
Bowl XL in 2006, then used a version of the 
program for several years.

 According to Michael O’Callaghan, the 
executive vice president and chief operating 
officer of the Detroit Metro Convention and 
Visitors Bureau, the program began as a 
hospitality training program for the bureau’s 
800 members but eventually became a 
seminar series that has recently focused on 
social media and other topics.

A consulting program based in Tucson, 
Certified Tourism Ambassadors, trains hospitality 
workers. Mickey Schaefer, the chief executive 
and founder, said she had developed the 
idea in 2006 while working for the American 
Academy of Family Physicians to plan its 
conventions. Hospitality workers sometimes 
did not know their own cities, leading to bad 
experiences, she said.

Ms. Schaefer said she and a colleague 
developed the program, which includes 
workshops that look at hypothetical itineraries.

The program, she said, “is more than just 
helping the customer. It is helping them find 

the richness of whatever they are interested 
in.” She added that the program also instills 
civic pride. “If you have pride and passion 
for where you are, that will come out in any 
interaction.”

Clifford Steward, a bellman at the 
Hampton Inn and Suites Columbus-Downtown 
in Ohio, participated in the program. He said 
he had people skills but wanted to know the 
city better.

The program “made me more aware of 
the activities around the city that people can 
experience,” he said. “When a guest is pleased, 
and when they return from any event, they 
greatly appreciate it and it makes us look good 
and the city look good.”

Chuck Gose, the vice president for 
business development and partnerships 
for the business communication app 
StaffConnect, said Mr. Steward was the reason 
he stays at Hampton Inn and Suites. “When I 
think of somebody being a true ambassador 
of a city, he comes to mind, because whether I 
go back for business or whether I go back with 
my family, that’s where I am going to go stay,” 
Mr. Gose said.

Citing Mr. Steward’s precise restaurant 
advice, Mr. Gose said: “Having well-trained 
staff helps a business traveler break out of 
a rut. I think as business travelers you can 
become very habitual in your travels and not 
really take the time to embrace the unique 
elements of certain cities.”

(Source: New York Times)
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Balázs Bogáts, head of airline development at Budapest Airport, explains 
how thinking out the box helped to secure routes to the US and outlines the 
Hungarian airport's future long-haul ambitions.

What's Next for Budapest? 
Interview with Balázs Bogáts head of airline development at Budapest Airport

Balázs Bogáts, head of airline development at Budapest Airport

Q. What are BUD’s most notable recent 
new routes?
A: Definitely the new connections to the 
US. LOT Polish Airlines is operating direct 
flights from BUD to JFK four-times weekly 
and to ORD twice weekly by Dreamliner from 
summer 2017.

Q. How did you secure these routes?
A: The route was abandoned in 2011 when 
both Delta and American Airlines stop daily 
operations. 

Six years ago the economic climate was 
not favourable with high oil prices, while 
AA was even under Chapter 11 bankruptcy 

protection. Double daily flights were simply 
not sustainable from BUD.

Our home carrier Malev also went bust 
in early 2012, so the feeder traffic diminished 
one day to another, which is another factor 
why the transatlantic traffic disappeared.

But the air traffic increased by double-digit 
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growth between the US and BUD, therefore 
we started to negotiate several airlines from 
the US, the Middle East and from Europe in 
2014, but the competition is harsh between 
airports for the wide body aircraft therefore 
we had to wait for the right moment.

At that time, BUD was the largest 
unserved route in Europe in terms of indirect 
traffic – some destinations are even smaller 
with direct flights. Therefore we were 
confident that somebody was going to pick up 
the route.

Finally we found a partner in LOT. I think 
airports need to think out of the box, chasing 
unusual possibilities to reach their goals. I 
strongly believe developing outside of Poland 
is a great step forward for LOT strengthening 
its position in Central and Eastern Europe 
region.

Q. What are you next targets for route 
development?
A: We’ve had 50+ new route launches in 
the last two years without a single new 
cancellation, which proves these routes are 
working well. Our aim is to strengthen existing 
operations and to encourage our partner 
airlines to increase frequencies.

We are focussed on increasing the 
awareness of Budapest by working with other 
stakeholders, like tourism boards, which 
ultimately leads to a higher demand. There 
are still some white spots that needs to be 
covered in France, Scandinavia or the Baltic 
region which we are aiming for.

Q. Can we expect any more long-haul 
routes?

A: Yes, long-haul has remained in our focus. 
We are working on more transatlantic 
connections as well as new destinations to 
Asia. We have more than half million indirect 
pax to the South-East Asian region and only 
one Beijing connection, so the potentials are 
high.

Q. What is your overall development 
strategy?
A: The aviation industry goes to point-to-point 
market within intra-European market served 
mainly by low-cost carriers. BUD has excellent 
relationships with all major low-cost carriers, 
either full service carriers’ daughter companies 
like Eurowings/Transavia or with the major 
independent low costs, like Wizz Air, Ryanair 
or easyJet.

I expect that the difference between the 
full service and low-cost business model is 
getting smaller and smaller. One of the signs of 
this is that the LCCs started to provide transfer 

possibilities. Without having a hub carrier 
and taking into consideration that 50 percent 
of BUD’s seat capacities are provided by LLC, 
BUD is working on facilitating low cost- / self-
connection possibilities. This will help to attract 
more long haul routes to BUD.  

Q. What routes are currently best-
performing for you?
A: Air Canada Rouge started Budapest-
Toronto route last year with three weekly 
flights. This year it increased to six-weekly due 
to the high demand. This success story can 
encourage everyone who had doubts in the 
Hungarian market.

We experience high demand to and from 
Asia, therefore Aeroflot and Qatar Airways 
have increased their frequencies and Emirates 
upgraded its aircraft to the high density seated 
B773. Despite of the weakening pound, the UK 
market remains our top market, where we are 
connected to 13 airports with the traffic share 
of 16 percent.

Q. Your passenger numbers are growing 
strongly; is this sustainable, and what 
infrastructure work is required?
A: 2017 is already the third consecutive year 
when we have double digit growth. We expect 

it to slow down for the upcoming years, 
but still above the European average. BUD 
initiated BUD2020 investment program, where 
we spend more than €150m to extend our 
capacities.

In the first phase we recently increased 
the check-in capacities by 20 percent – we are 
building a new pier, which will be ready next 
summer. We also brought forward our planned 
investments regarding the new Terminal 2C. 
Thanks to these efforts, BUD awarded the best 
European Airport in Eastern Europe four times 
in a row by Skytrax.

Q. You have and mix of LCCs and ‘legacy’ 
carriers – is it your policy to continue 
to focus on attracting more routes from 
both?
A: Yes, we have a healthy 50-50 percent 
share of LLC and FSC split. As I mentioned 
previously I expect the gap between the 
two models is closing. Both models have its 
own advantages, LCC carriers react more 
quickly for the new opportunities and have 
high market stimulation capability, whereas 
FSC can connect BUD via their hubs to such 
destinations where we will never have a direct 
connection.

(Source: routesonline)
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Berlin: The City with Endless Joy

Berlin, the capital of Germany, is often described as vibrant, dynamic, trendy, cool, but not just any kind of cool ̶ Berlin 
cool. This city meshes together old historical buildings with modern architecture, this contrast of old and new is what sets 
it apart from other German cities. Art in its many forms is also prominently featured here: music, art, artists. This is the city 
where you’ll find 170 museums, concerts and events that fit your criteria every single day, and graffiti and murals that leave 
you in awe. Berlin 365/24 accurately describes the city, always exciting 365 days a year, with a 24-hour programme every 
day.

Ways to Tour Berlin
Berlin is a happening city, diverse and 
colourful – and never dull! Explore the urban 
jungle on a city tour through Berlin, past 
classic sights, historical locations and bustling 
neighbourhoods! With the wide range of 
fascinating city tours, hop on/hop off bus 
tours, guided bike tours and adventure and 
activities tours on offer, it’s easy to discover 
Berlin’s fascinating diversity in your way.

Guided walking tours & individual tours
There's a lot to see in Berlin, so take one of the 
many city tours to get your bearings and get a 
sense of the city's historical context. On foot, 
use your Berlin WelcomeCard for a discount 

on walking tours through Berlin's historic 
centre, the former DDR and Sachsenhausen 
Concentration Camp. There are also several 
free/pay-what-you-like walking tours available 
daily. If you prefer to take it easy, choose a bus 
tour around Berlin, or get a new perspective 
from the water with regular city tours along 
the Spree. Whatever your choice of vehicle, 
there will be city tours and modes of transport 
to suit your energy levels.

Discover the city by bike
Enjoy a different perspective on sightseeing – 
and get some exercise at the same time! On 
a bike, it’s less important whether sights are 
closer or further apart and so, for instance, it’s 

easy to take in the Brandenburg Gate as well 
as Alexanderplatz square! 

Our tip for summer visitors – for a fun 
day out, it’s well worth taking a bike ride 
through the green Tiergarten park or cycling 
out to one of Berlin’s many lakes.

Hop On & Hop Off! Popular bus tours
First time in Berlin? Then take one of the hop 
on / hop off bus tours through the city. On a 
classic sightseeing tour on one of the much-
loved double-decker buses, you pass the city’s 
must-see sights, including the Brandenburg 
Gate, Alexanderplatz, the Reichstag Parliament 
building, Potsdamer Platz, the Victory Column 
and much, much more. 
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You can buy your tickets for one day or 
more from us, so you can hop on and off the 
tour buses as you like – giving you time to 
explore and discover Berlin.

Ship ahoy! Boat tours and boat rental
Visitors are spoilt for choice when it comes 
to Berlin boat trips, as the city boasts miles of 
tranquil waterways. Sail down the River Spree, 
which winds through the city centre, taking in 
sights such as the Reichstag, Berlin Cathedral 
and Museum Island. 

Or take a longer trip along the River 
Spree and Landwehr Canal, which travels 
through the beautiful Tiergarten park, as 
well as passing underneath dozens of Berlin's 
historic bridges. Stern und Kreisschiffahrt 
offer a memorable trip to Potsdam, passing 
luxurious Prussian villas on the way to 
Wannsee Lake. 

Many tour operators offer discounts to 
Berlin WelcomeCard holders, so be sure to 
check in advance.

Berlin's official tourist ticket: Berlin 
WelcomeCard 
All inclusive, One pass – for all of Berlin: 
Sightseeing, world-famous museums and 
exciting attractions – and never a thought 
about entry fees! Free entrance to 30 Berlin 
attractions, inclusive 1 day hop-on hop-off bus 
tour, free use of public transport!

One ticket, around 200 attractions, an 
endless amount of Berlin! Explore the capital 
city with the Berlin WelcomeCard: Travel 
without restrictions through the city on public 
transport and visit the popular sights and 
attractions. Your ticket allows you to avoid long 
queues and save up to 50% of the entrance 
fee – at the Television Tower, Museum Island 
and Charlottenburg Palace, for example.

 Every trip you make in Berlin will be 
cheaper thanks to our selected partners from 
the fields of culture, theatre and gastronomy. 
The Berlin WelcomeCard is the perfect travel 
companion whether you are enjoying your 
first trip to Berlin, staying with the whole 
family or visiting again as a discerning Berlin 
connoisseur.

Festivals and Events in Berlin 2017
In Berlin, there’s always so much to do, every 
day of the year, any time of day or night 
– a sparkling array of events, highlights, 
entertainment and culture. Berlin is 365/24. 

Festivals
Festivals are an essential part of summer – and 
of every Berlin summer too! In summertime, 
the dancing is outside – at Berlin’s fun festivals 
and street parties.  

International Beer Festival 2017
The Gourmet Beer Mile at the first weekend of 
August, has grown since 1997 to an important 
economic factor in the capital. During the 
annual tourist attraction, more than 800,000 
peaceful visitors from all over the world 
are expected in the heart of Berlin. The 
International Berlin Beer Festival takes place 
on 2.2 kilometers between Strausberger Platz 
and Frankfurter Tor at the Karl-Marx-Allee. 

Each year, a specific region or a specific 
theme is in the centre of the festival. For 
example, in 2008 the Czech Republic, 2009 
Belgium, 2010 Vietnam. In 2011 a new 
GUINNESS WORLD RECORD was created for 
the 15th International Beer Festival in Berlin.

The world's longest beer garden is 
home to over 300 breweries from nearly 100 
countries, with several thousand ales. There 
are culinary specialties and many stages with 
live music, national and international artists 
and all with free admission.

By the Lake Festival 2017
The By The Lake Festival is a festival for real 

music lovers. One day in the summer in 
the Berlin beach resort Weißensee you can 
experience new bands and artists from all 
over the world. On the By The Lake Festival in 
2017, Krautrocksinger Michael Rother, Janka 
Nabay &amp; The Bubu Gang, Peter Broderick 
will perform sings of Arthur Russell and Perera 
Elsewhere.

By the Lake e.V. is a non-profit association 
that supports the cultural and musical 
development in Berlin. Its members are from 
Germany and Denmark and are musicians, 
artists and promoters who came together 
to create something new and sustainable. 
Supported by local and international partners, 
it’s running By the Lake Festival since 2015, 
focussing on unconventional and undiscovered 
music, in an accessible, relaxed, family-friendly 
and tolerant atmosphere.

2017 Lollapalooza Berlin
Two days of live music, fashion, food, art 
and culture are on offer at the international 
Lollapalooza Festival, returning to Berlin in 
2017.
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The most important pop festival in the 
United States came to Europe for the first time 
in September 2015. Like the original festival 
in Chicago, Lollapalooza Berlin featured 
international superstars and acclaimed 
newcomers with a wide-ranging programme 
of art, fashion, street food, culture, and 
entertainment.

Summer In The City 2017
For the seventh time the international 
summer festival of the City-West attracts 
with the most famous boulevards of the 
world at the Breitscheidplatz. Whether it is 
Paris, London, New York, Rome, Vienna or 
Beijing, country-specific dishes and specialties 
persuade as much as the live music and stage 
program.

Visitors will be able to sample specialties 
such as New York 's whiskeys, wine and cheese 
from Paris or fish & chips from London, which 
transport the flair of the partner boulevards.

Clear Apple Days
The actual season of the mobile Mosterei 
starts with the Klarapfeltagen on 5 and 6 
August 2017. What to do with the early apples 
in the garden, which are so delicious, savory 
and sweet, but can not be stored simply? In 
response to this dilemma, the idea for the 
"Klarapfel-Tage" for Berlin and Brandenburg 

arose in the Späth'schen Baumschulen with 
Hahn's mobile Mostquetsche: gardeners can 
get their early apples on the weekend of the 
5th and 6th of August on the site of the late 
' Tree nurseries from 10 kg to apple mark. 
Apfelmark is the better apple sauce and is 
loved by children and adults alike: pure fruit-
flavor from a bare apple without sugar or 
other additives. 

The Klarapfeltage is the start for the 
regular Mosttermine of the mobile Mosterei 
in the Späth'schen Baumschulen. The 
Mostquetsche presses your apples, pears and 
quinces to original fruit juice. It weighs from 
100 kilograms, which equals about twelve to 
fourteen 10-liter buckets. From 100 kilograms 
of apples or mixed half with pears or one third 
of flint-free quenches, about 60 to 70 liters of 
best must are produced. The pasteurized juice 
is bottled in practical boxes of 3, 5 or 10 liters. 

"Mosttermine" will be available in 
the Späth tree nurseries from August to 
November 2017. For further information on 
Hahn's mobile Mosterei, please visit: www.
mostquetsche.de

Exhibitions
Experience Berlin by visiting the latest 
exhibitions; understand the city and its 
history by exploring and appreciating artistic 
elements. 

Special Exhibitions of Serial Cultural 
Events of the 45th Anniversary of Sino-
German Diplomatic Ties 2017 Held in Berlin

To celebrate the 45th anniversary of 
the establishment of diplomatic relations 
between the Federal Republic of Germany 
and the People’s Republic of China, Germany 
and China will hold a series of cultural events. 
Under this framework, the Staatliche Museen 
zu Berlin (Berlin State Museums) will hold six 
special exhibitions with the theme of “China 
and Europe.” These exhibitions are described 
as wonderful, fascinating, and alluring, and 
items exhibited include portraits of the 
Ming and Qing dynasties of China, China-EU 
relations embodied by the Summer Palace of 
Beijing, graphic designs of modern China, and 
so on. 

Liebermann Villa on the Wannsee
Conflict on Lake Wannsee – Country retreat and 
playground for the masses (9 July to 3 October 
2017)

For a long time, the Wannsee was a retreat 
for Berlin’s upper class. At the beginning of 
the 20th century, the new suburban railway 
connection turned it into a recreational centre 
for workers and their families, who used it 
as a giant “bathtub”. The exhibition explores, 
from an artistic aspect, this conflict between 
villa owners such as Max Liebermann and 
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Hugo Vogel, and the day trippers to the open-
air bathing beach at the beginning of the 20th 
century. The exhibition includes works by Max 
Liebermann, Philipp Franck, Hugo Vogel, Paul 
Paeschke and Heinrich Zille. They disclose 
the two sides of the Wannsee – and thus the 
different lifestyles of the upper class and the 
working-class families in Berlin.

Art at the IGA Berlin 2017
Nine internationally renowned artists have 
developed local and public-specific works at 
the invitation of the IGA Berlin 2017, thus 
contributing to the entire exhibition space. 
The works play with our visual habits: They 
invite the guests of the IGA Berlin 2017 to stay, 
to look and listen.

The visitors of the IGA expect four 
installations: The Spiegellabyrinth "Reflecting 
Gardens" by Jeppe Hein (DK), The "Los 
Angeles Garden" by Martin Kaltwasser (DE), 
The sculpture and sound installation "Not all 
stories are told ..." by Anna Rispoli (IT), and 
The botanical wonder chamber "Inside the 
Flower" by Janet Laurence (AU).

Chili & Chocolate —The Taste of Mexico
Many ornamental plants of world rank 
are also proud Mexicans. The dahlia, for 
example, which in the autumn delights us 
with its blazing blossom. Or popular breeds 
such as Yuccapalme, elephant's foot and 
most cacti. The exhibition in the Botanical 
Garden and Botanical Museum presents 
important Mexican crops and their millennial 
old history. 

At the same time, it reveals the natural 
reservoir of this world-wide unique culinary 

and cultural diversity. With some 30,000 
species of plants, Mexico is one of the most 
species-rich countries on earth. A round trip 
through the most important habitats and 
their plant world shows vividly and vividly 
which climatic and natural history factors 
have made Mexico one of the hotspots of 
biodiversity and thus also a hotspot of good 
taste. 

In the botanical museum as well as the 
cacti and crop plants you can taste, smell, live 
plants and even take home recipes from May 
2017 around Mexico. Chili & Chocolate play a 
very special role. Look forward to an exhibition 
experience for all senses! 

The bilingual exhibition (German-English) 
was developed in collaboration with the 
Instituto de Biología of the Universidad 
Autónoma de México, Ciudad de México 
(UNAM) and is part of the events for the Dual 
Year Mexico-Germany.

U5 Info Wagon - Virtual Construction 
Site Tour
Employees of Projektrealisierungs GmbH U5, 
for example, explain the icing on the station 
of the museum island and what preparatory 
work has to be done there. An information 
film about the exhibition gives insight into the 
planning. 

With so-called touchboxes, the U5 
construction site is even "sensible". Another 
highlight of the exhibition is the virtual 360 ° 
construction site tour. 

In 3D the visitor can walk virtually over the 
building site. A glance into the real construction 
site is possible via windows at several places in 
the building fence.

The Infowaggon is always open on 
Tuesdays and from Thursday to Sunday between 
12 and 6 pm.

Nightlife districts: Clubs and bars in 
Berlin
While Berlin is exciting during the day, some 
districts only reveal their full beauty once the 
evening begins. When life plays out on the 
streets and the restaurants, bars and pubs 
begin to fill up. When Berliners and guests 
from all around the world meet up. When the 
evening never ends and night becomes day. 
Then you’ll experience a whole other side of 
the city and will truly have arrived in Berlin.

Going out in Wrangelstraße
There are not many corners in Berlin where 
you can party directly on the banks of the 
River Spree. But Wrangelkiez is one of them. 
This quarter between Görlitzer Straße and 
the Spree has a lot to offer, including the 
legendary Watergate with the large window 
offering magnificent views of the river, Musik 
und Frieden directly next door, and the Lido, 
one of the top addresses for indie rock and 
electro parties.

Going out in Simon-Dach-Straße
The crowds on Simon-Dach-Straße could not 
be more colorful. This is where old-school 
Berliners mingle with hipsters, gourmands, 
and punk rockers. This diversity is also reflected 
in the restaurants, cafés, and bars of the 
neighbourhood, which have established quite a 
reputation for themselves in recent years. Many 
restaurants serving cuisines from all over the 
world have opened up in this neighbourhood 
around Boxhagener Platz. The gourmet 
restaurant PlusMinusNull, for example, serves 
Mediterranean cuisine, while Fatoush serves 
up Middle Eastern food and Habana serves 
Mexican.

Going out at Hackescher Markt & 
Oranienburger Straße
Glamour and glitz: the area around Oranienburger 
Straße is the place to go for a great night out. 
Hackescher Markt is lined with one restaurant 
after another, but there are also numerous bars 
and clubs in the quarter. Or you can spend the 
evening in any of the area's cinemas, the Varieté 
Chamäleon, or at a gallery opening in a studio. 

The Hackesche Höfe is a lovingly restored 
complex of rear courtyards built and decorated 
in an Art Nouveau style. Take a seat in one of 
the cafés, enjoy the ambience, and watch the 
night owls.

(Source:  The content submitted 
by Berlin Tourism Board)
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Technical Workshop: “UNWTO – 
WTCF City Tourism Performance 
Research”

Copenhagen Jazz Festival
More than 250,000 people make Copenhagen 
Jazz Festival one of the biggest, inclusive jazz 
events of its kind i Europe.

The city of Copenhagen becomes alive 
and vibrant with jazz in the streets, city 
squares, jazz clubs and unique concert halls 
when Copenhagen Jazz Festival takes place 
each summer. Copenhagen Jazz Festival is also 

Bangkok's Towering Ambitions Soon 
to Become Reality

The Thai government has approved a 4.6-billion 
baht (US$117 million) plan to build Bangkok 
Observation Tower, set to be a new attraction 
and the tallest structure in Thailand once it is 
complete. 

Among the projects to be displayed at the 
tower include those of the late King Bhumibol 
Adulyadej. 

Admission fee will be set at 750 baht, 
with a 50% discount for Thais, reported 
Bangkok Post, with revenue after expenses to 
go to charity. 

The project was approved without 
calling for bids, due to concerns about a 
possible delay and lack of interest from 
construction firms, according to a government 
spokesperson.Construction cost will be funded 

by the government, the Bangkok Observation 
Tower Foundation, and loans from financial 
institutions.The 459-metre-high attraction will 
be built on a state-owned land by the Chao 
Phraya River in Khlong San district.

Vienna Tourist Board: More Visitor 
Bednights Than Ever in First Half of 
2017

At the kind invitation of the Entity of Tourism 
of Buenos Aires (Argentina), the United Nation 
World Tourism Organization (UNWTO) will 
organize a Technical Workshop within the 
context of the Joint UNWTO – WTCF City 
Tourism Performance Research, 26 September 
2017 in Buenos Aires, Argentina.

Considering “Urban Tourism” as an 
economic activity with a high potential to 
stimulate local economic growth because of 
its complementarity with other economic 
activities, its contribution to GDP, job creation, 
foreign exchange and services exports, it is 
essential to monitor the tourism performance 
in urban destinations and to identify the areas 
related to “Destination Management”.

The UNWTO Secretariat in collaboration 
with WTCF (World Tourism Cities Federation) 
launched an initiative to showcase the good 
practices on “tourism performance” in several 
urban destinations. 

The workshop will discuss the results 
of the research conducted and will aim to 
provide recommendations to the cities on the 
selected key performance areas.

Participation
The Participation is free of charge. Please 
register online before 4 September 2017.

For further information please contact: 
Mr. Glenn Cauwenberghs, gcauwenberghs@
unwto.org

To learn more about the information on 
the  UNWTO – WTCF City Tourism Performance 
Research click here: http://destination.unwto.
org/content/city-tourism-performance-research

one of the city's oldest music festivals, and 
2017 will mark the 39th festival.

Jazz for kids
The festival also presents different themes each 
of which represents an alternative approach to 
the voluminous program.

There is no reason to leave the kids at 
home. You will find kids' friendly jazz concerts 
around the city.

App
The festival provides an official app, that 
features the full program, daily festival news, 
descriptions of all concerts, GPS-navigation 
and much more. In continuation of the festival, 
the app will function as an all year jazz guide 
to Copenhagen.

New all-time high for Vienna: The Austrian 
capital recorded almost 7 million visitor 
bednights between January and June 2017 
- 4.2% more than for the same period the 
previous year.

"City breaks to Vienna continue to boom: 
The city established a new record in the first 
half of 2017, with visitor bednights increasing 
4.2% to around 6,924,000," according to 
Norbert Kettner, Director of the Vienna Tourist 
Board.

Vienna's highest-volume source markets 
in the first half of 2017 were Germany with 
1,420,000 bednights (+3% on the same 
period the previous year), followed by Austria 
(1,360,000, -1%), the USA (396,000, +8%), 
the United Kingdom (305,000, +3%), and Italy 
(294,000, -7%). These were followed in places 
6 to 10 by Switzerland (214,000, +/-0%), Russia 
(211,000, +34%), France (204,000, +18%), 
China (175,000, +45%) and Spain (174,000, 
-2%). Particularly high growth rates were also 
recorded for Australia (67,000 bednights, 
+19%), India (64,000, +15%) and Brazil (63,000, 
+21%).

Vienna currently has 64,000 hotel beds. 
The average occupancy rate of Vienna's 
rooms from January to June 2017 was 69%, 
with over 80% of all bednights attributable to 
international guests. Now Vienna's objective 
is to increase overnight stays to 18 million by 
the year 2020. The meetings industry also 
has an important role to play, accounting for 
12% of the total volume of bednights in 2016. 
Some 4,000 congresses, corporate events and 
incentives were held in Vienna last year - again 
a new record. For the eighth time in a row, the 
latest Mercer "Quality of Living" survey ranked 
Vienna in first place worldwide.


